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Tom. Mbhliéter, a market-
ing strategist, said-he may

not have gotten his most-

recent job in Los Angeles
because of Brand Man, his
comlic. bock resume, But it

sure helped-with “cutting.
‘through the clutter and get-

ting onto people’s radar."

-up my hands

NEwYORK

August 17, 2009

- Brand Man isa fdur-page
comic outiining MeAlister's
“superhuman ...
connect brands to custoin-
ers.”

Haw did he get tb.e 1dea”
He was frustiated trying to
squeeza info on his experi-

. ence, brainpower, passion

and sense of-humor into

- three paragraphs in 2 cover
o letter

“Aftar 2a) mmutes, Ithrew
:,” he said in
- an e-meil. ‘I was like, '
reject this formatt
There's got to be a
better way. ”
He wondered if
there was “a fun,

ability to

Torn McAlister's Brand
Man was a unigue spln an a
resume.

visua_l way to tell a story
with pictures ... And be-
fore 1 got to the end of that
thought, T had it. Comic
book resumel”

Working wit'h an 111113-
trator; McAlister launched
Brand Marn 1 the Res-
cue in }a.m.zary

Of coarse, he also
-has "a  standard-
format resums and
pointed out that
- he’sin an Industry

' plar..c.

in which out-of-the-box
th.inklng 1s valued. .
“I'd say that applicants

- should delinitely use com-

mon sense before trving tn
go this far out of the box/
he said, “especially whils

- pursulng jobs in mejra 13_-,-_.,-

ditional mdustnm i

He told of 4ne idea hes :
heard — 2'ong with a re-
sum#, siinding the human

" T8SOUT(es manager a coffee

mug and note saying, *Hi, I
think 1'd be gresdt at thisfob.

Cawnibnyvoua cup of coffiee

totalk it over?”
fThey'll either meet with

“you or they wor't,” MeAlis-

ter said. “But I guess that's
where 1 come down on'this
one: I'd rather have some-
body remercber me - dnd
politely dacline to employ
me than kave them never
know who I am in tha ﬁrst

Pauicialhlz:hm aﬂmd'ay
. b st!ﬂwr[tu

¥ you're applying for a joh whers Btit-of-thaos
-thinkirg is valued, start thinking of ways youcan:
pet creztive with your resume. .-




